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Ford Announces New European Research Collaborations 
for Innovation in Mobility and Autonomous Vehicles

· Ford President and CEO Mark Fields outlines Ford Smart Mobility plan during International CAR Symposium in Bochum, Germany, and announces new research collaborations driving innovative thinking in mobility and autonomous vehicles

· Ford partners with RWTH Aachen University to study innovative business models and customer expectations during the two-year Personal Mobility Experience Innovation project

· Ford also contributes to U.K. Autodrive driverless and connected cars initiative 


[bookmark: _GoBack]BOCHUM, Germany, February 2015 – Ford Motor Company today announced new research collaborations driving innovation in mobility and autonomous vehicles to help solve future global transportation challenges.

This month, the Ford European Research & Innovation Center, Aachen, Germany, and the Technology and Innovation Management Institute of RWTH Aachen University launch the Personal Mobility Experience Innovation project. 

The project aims to identify the features, technologies, services and solutions that could enable Ford to meet customers’ changing preferences and expectations for personal mobility and help address societal challenges such as traffic congestion and environmental issues.  

“Without question, we are embarking on one of the most transformative eras in the history of the auto industry – and in the history of Ford,” said Mark Fields, Ford president and chief executive officer, during a keynote address to the International CAR Symposium in Bochum, Germany. “This can be a threat or an opportunity. We see it as an opportunity to provide real solutions and exciting new products for millions – and ultimately help change the way the world moves.” 

Ford also this year is contributing to the U.K. Autodrive initiative that is researching how driverless and connected cars can be integrated into everyday life.

Both of these projects are elements of Ford Smart Mobility announced earlier this year to foster innovation in the areas of connectivity, mobility, autonomous vehicles, the customer experience and big data.

Changing the future of mobility
The Personal Mobility Experience Innovation project brings experts from Ford and the university together to study business models from a range of industries and the transformations made by other innovators, to learn how they could be applied to the automotive industry and help deliver mobility solutions.

Ford will look at examples such as Apple and Amazon – who have expanded from being single product and service providers to delivering a full ecosystem of hardware and software platforms and services. The project will identify how such approaches could deliver enhanced car-ownership experiences; new approaches to car-sharing and personalisation of mobility solutions; and create innovative features and new business opportunities.

“This is an exciting time because while we are confronting real challenges to mobility as the world becomes more crowded and urbanised, we are also in the midst of a technological sea change that will help us find solutions,” said Pim van der Jagt, executive technical leader, Ford Research & Advanced Engineering. “This project is about tapping into the best thinking from other industries and sectors to deliver new mobility solutions.” 

Four megatrends are driving the company’s thinking around innovation in mobility: 

· Urbanisation – By 2030, at least 41 megacities with populations of more than 10 million people are anticipated worldwide compared to 28 today, placing pressure on existing road infrastructures and creating a need for smarter cars, smarter roads and smarter cities

· Rapid growth of the global middle class – Experts suggest the global middle class will double in size to 4 billion by 2030. Many in this growing middle class will aspire to own a car, creating an obligation for automakers to address potential global gridlock

· Air quality issues – Increasing numbers of vehicles create the need for automakers to address air quality issues with more fuel efficient and alternative powertrains

· Changing consumer attitudes – Younger generations have different mobility habits – especially in Europe where integrated urban transit systems provide a credible alternative to car-ownership – creating a need for automakers to rethink how they remain relevant

Autonomous cars
Ford also today announced that during 2015 it will contribute to the U.K. government-sponsored U.K. Autodrive initiative.

Ford will work alongside other manufacturers to study how driverless and connected cars can be integrated into everyday life, and will provide two prototype cars with vehicle-to-vehicle communication capability to help test an innovative public transport system.

Vehicle-to-vehicle and vehicle-to-infrastructure connectivity technologies such as those tested in real-world urban environments during the U.K. Autodrive initiative, also will contribute to the development of fully autonomous vehicles.

Ford’s semi-autonomous vehicle features available today include Lane Keeping Aid, Adaptive Cruise Control, Pre-Collision Assist with Pedestrian Detection and Active Park Assist – with Traffic Jam Assist coming.

A fleet of fully autonomous Ford Fusion Hybrid research vehicles is undergoing further development and ongoing road testing as Ford shifts its autonomous vehicle efforts from a research program into a vehicle development program. The vehicles use the same semi-autonomous technology in Ford vehicles today, while adding four LiDAR sensors to generate a real-time 3D map of the surrounding environment.

The vehicle can sense objects around it using the LiDAR sensors, and uses advanced algorithms in concert with high fidelity maps to help it determine where vehicles and pedestrians are located and to predict where they might move.

“At Ford, we view ourselves as both a mobility and an auto company, as we drive innovation in every part of our business,” said Fields. “These new collaborations will help us better understand and anticipate customers’ wants and needs, especially on connectivity, mobility and autonomous vehicles. We are working to make these new technologies accessible to everyone, not just luxury customers.” 

# # #


* Enquête in juli en augustus 2012 uitgevoerd door The Futures Company. In totaal werden 6028 ondervraagd in zes Europese landen: Denemarken, Frankrijk, Duitsland, Italië, Spanje en het Verenigd Koninkrijk.
** E. Martin, S. Shaheen, J. Lidicker, “The Impact of Carsharing on Household Vehicle Holdings: Results from a North American Shared-Use Vehicle Survey.” Transportation Research Record 2010.
*** “Clean Transport, Urban Transport,” afkomstig van website Urban Mobility and Transport van de Europese Commissie: http://ec.europa.eu/transport/themes/urban/urban_mobility/index_en.htm
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Over Ford Motor Company
[bookmark: date]Ford Motor Company is gevestigd in Dearborn, Michigan (VS), en is een toonaangevend bedrijf in de auto-industrie. Het bedrijf houdt zich op zes continenten bezig met de fabricage of distributie van auto's. Het bedrijf beschikt wereldwijd over ongeveer 189.000 medewerkers en 65 fabrieken en exploiteert de merken Ford en Lincoln. Via Ford Motor Credit Company biedt het bedrijf financiële diensten aan. Ga naar www.corporate.ford.com voor meer informatie over de producten van Ford.

Ford Europa fabriceert, verkoopt en onderhoudt auto's van het merk Ford in 50 afzonderlijke markten en heeft ongeveer 47.000 werknemers in dienst. Joint ventures en zelfstandige activiteiten meegeteld, werken er ongeveer 66.000 mensen voor het bedrijf. Ford Europa bestaat uit Ford Motor Credit Company, Ford Customer Service Division en 23 productiefaciliteiten (12 eigen of geïntegreerde joint venture-faciliteiten en 11 zelfstandige joint venture-faciliteiten). De eerste auto's van Ford werden in 1903 naar Europa verscheept, hetzelfde jaar waarin Ford Motor Company is opgericht. De productie in Europa begon in 1911.

Voor meer informatie over Ford:
Ford Nederland B.V.
Afdeling Public Relations
Sebastiaan van de Pol
Telefoon: 020-5044778
E-mail: svandepo@ford.com 
Mediasite: www.fordmediacenter.nl
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Ga naar www.fordmediacenter.nl voor persinformatie, aanvullend materiaal, hoge-resolutiefoto's en video´s
Volg Ford op www.facebook.com/FordNederland, www.twitter.com/PRFordNL of http://www.youtube.com/user/Fordnederland
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