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80 years of Innovation Through Design
· For more than 100 years, automobile design at Ford has told the story of where the company has been, where it wants to go, and how Ford has democratised automobile travel with quality cars people can relate to, aspire to and own.

· From the beginning, Ford has defined and redefined what appeals to consumers by tapping into their needs, desires and preferences. It all started with the Model T – a vehicle that sparked a revolution in mobility and manufacturing. Fast forward to the 21st century and the debut of the Ford S-MAX, the car that has introduced the concept of the sports activity vehicle. And with its all-new Ford GT, Ford has redefined the American supercar.

· Today, as Ford celebrates the 80th anniversary of its Design Studio, it also recognises the talents of its designers around the world. Earlier this year, Ford challenged its designers to apply their innovative thinking outside the “automotive box” by creating non-automotive objects inspired by the interior philosophy of the all-new Ford GT. These objects were featured in Milan, Italy, in April at the largest design show in the world.

· The following timeline highlights milestones in Ford’s design story, the innovations developed by the company to enhance the driving experience for the masses, and some of the people behind those changes.
The Cars
Model T – The Tin Lizzie (1908)

The Model T was a car designed for the common man. With the use of the assembly line, mass

production of the Model T led to affordable prices that made owning a car a reality for many Americans. However, with the focus being strictly mobility, little thought was given to design – in fact the Model T was only offered in one colour- black.


Ford Model Y – Art Deco (1932)

Offering a contemporary streamlined looks, the Model Y – designed for regions outside the U.S. – heralded Ford’s entry into European small car market. A bonnet design including louvres, slanted slats to direct air flow away from the engine, and “Art Deco” door handles are key design cues. Priced at £100 in the U.K and popular with buyers across Europe.

Ford Model B – Little Deuce Coupe (1934)

Blending function and form, the Model B is the first low-priced, mass-marketed car to have a flathead V8 engine. The Model B coupe, convertible and “woody” are legendary. Turned into hotrods and race cars, they influenced songs by the Beach Boys, and Hollywood movies including “American Graffiti”, to NASCAR racing.
Lincoln Zephyr – Streamlined Sophistication (1937)

One of the first designs produced in the Ford Design department, the Lincoln Zephyr combined

revolutionary aerodynamics with sleek styling. The 1937 model was the first to incorporate a horizontal grille which remains an icon of Lincoln models today.

The Soybean Car – Sustainable Motoring (1941)

Henry Ford combined his background in agriculture with his love for automotive business when he created the Soybean Car. In response to a metal shortage at the time, Henry developed a new plastic car made of soybeans, flax and other natural materials that improved durability and was around 450kg (1,000 pounds) lighter than traditional steel models.

Thunderbird – Recreational Driving (1955)

With its stylish steel body and V8 engine, the Thunderbird was designed to be a “personal” car in contrast to the sports car trend of the time. With a continental boot-mounted spare tyre and iconic porthole window, the Thunderbird is the most charismatic car to emerge from Detroit.

Taunus P2 – Americana Design Influences (1957)

Ford’s aspirational range for Europe was heavily influenced by the 1950 Sedan and Custom models of Ford in the U.S. The Vedette, Taunus P2, and Consul all feature advanced designs including integrated wings, chrome trim and centre front grilles echoing aviation design. The period also marks a new era at Ford as Henry Ford II took leadership of the company.

Corsair – Continental Style (1960)
As the Lincoln Continental brought European style to the all-American aesthetic of Ford U.S., the Ford Thunderbird inspired the Corsair and Taunus 17M in Europe. Elegant lines matched with a sharp horizontal V-shaped crease at the front and jet engine-like styling extending to the rear, gave each vehicle an apparently aerodynamic shape.
Mustang – America’s Pony Car (1964)

Born the same year as the mini-skirt, the Mustang was designed to satiate the rebellious generation’s craving for a car that pushed boundaries. From base model to fully-loaded with all the bells and whistles, the Mustang was designed to fit anyone’s budget and personal taste.
Transit – The Cargo King (1965)
As the Sixties dawned, there was a demand from van customers for a vehicle with greater ability – more load area capacity, more payload, more flexibility and more speed. Ford’s answer was Transit, an all-new generation of purpose-built vans for all European markets. The legendary Transit commercial vehicle family is this year celebrating its 50th anniversary. 

GT40 MkII – The American Supercar (1966)

Designed to beat Ferrari at the 1966 24 Hours of Le Mans race in France, the design of the GT40 MkII included a new quick-change technique allowing disc brakes to be changed in a mere five minutes. The GT40 MkII captured first, second and third place that year.

Capri – The Car You Always Promised Yourself (1969)

Delivering a flavour of Mustang in Europe, the Capri featured a long bonnet with a desirable power bulge, short rear deck, fastback pillars and notchback rear window. The dramatic side crease, front valence and squared-off rear quarter was the work of Mustang designer Philip T. Clark. Advertised as “The Car You Always Promised Yourself”, the Capri sold almost 1.9 million units. 
Fiesta – The Little Car That Thinks Big (1976)

Ford entered the supermini-car market with Fiesta, its first ever-front wheel drive model to feature a hatchback. Almost 40 years on, first sold as “The Little Car That Thinks Big”, it is officially the best-selling car of all time in the U.K., with a new model built every 96 seconds. 
Sierra – Changing Shape, Changing Attitudes (1982)

Before the Sierra was introduced, global car design trends featured boxy designs with squared fronts and rear ends. The Sierra broke that trend with a soft sculpted shape and improved aerodynamics. The Sierra was a favourite of fleet buyers in the UK and across Europe.

Mondeo – The Power of Choice (1993)

Ford’s flagship vehicle has continually challenged family vehicle perceptions by setting new standards in vehicle manufacturing, design, comfort and safety. The all-new Mondeo delivers advanced Ford technology, elegant design and a sophisticated driving experience. 

Ford Focus – World-Class Design (1999)

The first generation Focus featured Ford’s New Edge design language, European Car of the Year 1999, and considered one of the 50 greatest cars of the past 50 years by “CAR” magazine. The all-new Ford Focus elevates the world’s best-selling nameplate with a more emotive exterior design, a finely crafted, intuitive interior and a suite of life-enhancing new technologies. 
24/7 Concept (2000)

The 24/7 concept car introduced apps a decade before smartphones became commonplace. Its touchscreen dashboard had a series of icons that allowed easy access to phone contacts, the internet, and a navigation system that could be used through voice recognition technology.

Ford S-MAX – Re-Defining Versatility (2005).
The Ford S-MAX reimagines Ford’s unique sports activity vehicle concept with cutting-edge design, technology and driving dynamics. Seating up to seven adults in a calming “dynamic sanctuary” interior and offering enhanced versatility, the S-MAX established the SAV market. 

Iosis Concept-Kinetic Design (2006)
The Ford Iosis was a concept car that exemplified the idea of Ford Kinetic design. Developed by Ford of Europe, it shows “energy in motion” through the use of lightweight materials and advanced aerodynamics including rear door pillars and wing design.

Focus Electric – Focusing on Sustainability (2011)
The environmentally friendly 2011 Focus Electric was designed as a zero-emissions hatchback, featuring an electric motor and 23-kWh battery that could travel up to 100 miles, fully charged. The design echoes the original Focus but with improved aerodynamics and updated front-end.

Ford Mondeo Vignale – Time is a Jewel (2015)  

Ford Mondeo Vignale is the pinnacle of the Ford brand in Europe bringing together award-winning design with a unique ownership experience. The new Ford Mondeo Vignale exterior offers a sleek, emotive design reflecting the latest Ford global design language, yet influenced by the timeless design and bespoke approach of coachbuilder Alfredo Vignale.

Aluminium Body F-150 – Toughest, Smartest, Most Capable F-150 (2015)
The all-new 2015 Ford F-150 introduced a new aluminium body to the Ford lineup. The military-grade aluminium reduces the trucks’ weight by up to 320kg (700 pounds) allowing it to be more agile and fuel efficient while making it more durable and powerful than previous models.


GT – Innovation through Performance (2015)

The all-new Ford GT is an ultra-high performance supercar that serves as a technology showcase for top EcoBoost performance, aerodynamics and lightweight carbon fibre construction. Ford returns to competitive action at the 24 Hours of Le Mans endurance race in 2016 with an all-new generation of Ford GT race car, half a century after the iconic Ford GT40 in 1966. The Ford GT race car is a proof point of Ford innovation, based on the all-new ultra-high-performance Ford GT supercar unveiled in January 2015.

The People, The Innovations

Ford Design Department Established (1935)

Edsel Ford was as passionate about car design as his father, Henry Ford, was about efficient automobile production. Edsel founded the Ford Design Department in 1935 to create cars that were as aesthetically pleasing as they were functional.

Ford’s First Designer (1935)

E.T. “Bob” Gregorie was the first designer hired by Edsel Ford. Gregorie used his prior experience as a shipbuilder to improve the design process of the automobile. He introduced the styling bridge, a U-shaped structure that rode on a series of parallel rails. This technology helped gather coordinates of the models to be replicated with precision on other models.

Lifeguard System (1956)

In 1956 Ford developed its Lifeguard System, designed to reduce occupant injuries. The five-part system included the first safety belts, improved safety door latches, padded instrument panel and sun visors, plus an energy-absorbing steering wheel that gave way under impact.

Retractable Hard Top (1957)

Hard-top convertibles were not new in 1957, but the hassle of removing and storing the top had quickly become old news. Ford designed a hard top that electronically folded into the trunk for convenient storage, retracting in a mere 40 seconds.

Envisioning the Future of GPS (1964)

Ford took a first stab at navigation systems in 1964, revealing the Aurora concept car with a map that automatically adjusted to the vehicle’s location. Ford’s introduction of this technology came nearly 30 years before the first navigation system for automobiles was produced.

Ford Design in Europe (1965)
By the mid-sixties, Ford of European had outgrown its first design department in Dagenham, U.K. They moved to purpose-built facilities in Dunton, U.K. in 1965, expanding to additional studios in Merkenich, Cologne, Germany (1968). Today, they have access to a wind tunnel, crash test lab, test tracks and the world’s biggest sound chamber to evaluate vehicles.


Mimi Vandermolen – Round Edged Revolution (1970)

In 1970, Mimi Vandermolen was among the first women to join the previously male-dominated Ford Design Department. Vandermolen led design of the Ford Taurus interior, as well as the Ford Probe, and is credited with introducing ergonomics to automotive design. To ensure models appealed to female buyers, Vandermolen made male designers work while wearing fake fingernails. The result, the 1993 Ford Probe featured less bulky radio controls and door handles. 

Uwe Bahnsen – Breaking with Tradition (1982) 
The early 1980s saw the idea of fuel efficiency and “aero design” conveyed to new car buyers. Uwe Bahnsen took this ground-breaking concept to new levels with the Probe III concept vehicle, featuring sweeping curves and an unheard of aerodynamic 0.25 cd figure. 
Cupholders (1984)

The need for a cupholder originated in the 1950s as America’s drive-in restaurants and movie theaters gained popularity. Nearly 30 years later, Ford Motor Company incorporated the first cupholder into the 1984 Bronco, and the feature has been a mainstay of car design ever since.

QuickClear Windscreen (1986)
Electrically-heated windscreen technology rapidly defogs or defrosts the windscreen at the touch of a button on the dashboard. Ford’s QuickClear technology, an industry first, features tiny heating wires embedded between two layers of windscreen glass.


Supercharging Prototyping (1988)

Ford’s continued improvement to its design process saw a major enhancement in 1988 when the company purchased the third 3D printer ever created. Since then, 3D printing is revolutioni-sing manufacturing, with parts that once took six weeks to build now produced in a matter of days.

Soft-Touch Interior Paint (1993)

With hopes of maintaining the pristine look of a new car, Ford designers developed soft-touch interior paint in the early 1990s. The new paint was applied to a vehicle’s center console and radio buttons to help the features withstand up to 10,000 abrasions from fingernails and keys.

SYNC (2007)

The integrated in-vehicle communications and entertainment system, Ford SYNC, made its debut at the 2007 North American International Auto Show. SYNC allows drivers to make calls and control music selection and other functions via voice command.

Easy Fuel technology (2007)

Ford simplified the process for customers needing to fill their fuel tank with its Easy Fuel capless fuel filler technology. The absence of the fuel cap allows for quick refills, while the spring-loaded fuel filler closes on the nozzle being removed, preventing fuel vapors from escaping.

Industry-First Two-Wet Monocoat Paint (2014)

In 2014 Ford began using a two-wet monocoat paint technique that not only improves the lifespan of the paint, it annually uses 9,500 fewer carbon dioxide emissions, and saves 10.5 million gallons of water and enough electricity to power 3,400 homes.

# # #
Over Ford Motor Company
Ford Motor Company is gevestigd in Dearborn, Michigan (VS), en is een toonaangevend bedrijf in de auto-industrie. Het bedrijf houdt zich op zes continenten bezig met de fabricage of distributie van auto's. Het bedrijf telt wereldwijd ongeveer 197.000 medewerkers en 67 fabrieken en exploiteert de merken Ford en Lincoln. Via Ford Motor Credit Company biedt het bedrijf financiële diensten aan. Ga naar www.corporate.ford.com voor meer informatie over de producten van Ford.
Ford Europa fabriceert, verkoopt en onderhoudt auto's van het merk Ford in 50 afzonderlijke markten en heeft ongeveer 53.000 werknemers in dienst. Joint ventures en zelfstandige activiteiten meegeteld, werken er ongeveer 66.000 mensen voor het bedrijf. Ford Europa bestaat uit Ford Motor Credit Company, Ford Customer Service Division en 23 productiefaciliteiten (15 eigen of geïntegreerde joint venture-faciliteiten en 8 zelfstandige joint venture-faciliteiten). De eerste auto's van Ford werden in 1903 naar Europa verscheept, hetzelfde jaar waarin Ford Motor Company is opgericht. De productie in Europa begon in 1911.

Voor meer informatie over Ford:
Ford Nederland B.V.

Afdeling Public Relations

Sebastiaan van de Pol
Telefoon: 020-5044778
E-mail: svandepo@ford.com 

Mediasite: www.fordmediacenter.nl






For news releases, related materials, photos and video, visit www.fordmedia.eu or www.media.ford.com. 

Follow www.twitter.com/FordEu or www.youtube.com/fordofeurope 
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