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Ford Mobility Experiment Helps Drivers Find out How Good They Really Are – And Could Help Good Drivers Save Money
· New Ford experiment calculates a personal driver score based on driver’s behaviour on the road, such as steady acceleration and steering smoothly 
· Empowering customers with their own data to develop a personal driver score could help to reduce rates for services such as car‑hire, car-sharing and ride-sharing

· Prototype driving app helps drivers to achieve goals in a similar way that they might use an exercise or weight-loss app. Research shows people tend to over-estimate driving ability 
· Driver Behaviour Project also researches responses of volunteers in stressful driving situations, on the road and using a driving simulator, with eye-tracking and heart monitors 
· As headline sponsor of London Technology Week,  Ford demonstrates research during networking session and panel discussion “Changing the way the world moves” 

LONDON, June 21, 2016 – Rewarding good drivers with reduced travel costs is the idea behind a new Ford mobility experiment that takes a similar approach to achieving goals as that employed by fitness and exercise apps.

The Ford-led Driver Behaviour Project explores providing drivers with a personal score, based on various driver inputs, and accessed via a prototype driving app. For drivers who achieve a good score, this could lead to cheaper car-hire and car‑sharing, and provide insurers with information required to support discounts.

“Like an activity-tracking app that shows the distance we cover and calories we burn, a personal driver score encourages people to drive smarter,” said Jonathan Scott, project lead, Ford Smart Mobility. “We wanted to better understand how people use our products so we could help them to improve that behaviour – and a score, combined with guidance, makes it easier to improve.”

Over a four-month period, plug-in devices gathered data from more than 40 Ford Fiestas, driven by volunteers in London, to record every action that each driver took over 160,000 kilometres and more than 4,000 hours. This included detailing the slightest turn of the steering wheel and harsh braking, as well as time of day, weather, and road history. 

Ford’s perspective is that customers own their data and the company is exploring ways that customers can use this data to their advantage. For this project, the vehicle data empowers drivers with their personal driving score, based on activities such as steady acceleration and steering smoothly. 
The app enables drivers to see how different driving behaviours affected that score, and offers insights to help improve – such as driving in the correct gear. It also calculates a score for each journey based on the driver’s interaction with the vehicle, as judged via the data received on accelerating, braking, and steering. The score changes according to the results of each journey, with a graph showing the trend over time, enabling drivers to see on which days their scores were higher or lower.

Both Ford’s data scientists and transport data experts Transport API will now analyse the data to gain further insights. In addition to the vehicle-specific data, global design company IDEO was engaged to research what people say, think, feel and do when behind the wheel. This showed a significant difference between how people think they drive, and how they actually do drive. 

“From the vehicle data and research gathered, we were able to test an internally developed, highly advanced driving score algorithm. The score could be used to develop a mobility profile, enabling drivers to save money on services tailored to their needs,” Scott added. 
Ford is currently expanding into both an auto and a mobility company; as such the company is aggressively pursuing emerging opportunities through Ford Smart Mobility – its plan to be a leader in connectivity, mobility, autonomous vehicles, the customer experience, and data and analytics. The Driver Behaviour Project could help to enhance current mobility solutions, including the on-demand GoDrive car sharing service and the on demand ride sharing service GoRide.
Identifying driver stress 

The project team also is studying how driving affects the physical and emotional states of another group of volunteers in the U.K., at the University of Nottingham. This research is exploring ways to help people become better drivers.
Volunteers are subjected to a series of driving situations, both using a driving simulator and real world driving, during which their heart rates, eye movements, and brain patterns are monitored. The research highlights when drivers are nervous or stressed, such as in heavy traffic, or when larger vehicles reduce visibility.

Changing the way the world moves

Ford is demonstrating the Driver Behaviour Project, along with Ford Smart Mobility services and the company’s new mobility experience platform FordPass at London Technology Week, with events taking place across the city from June 20-26.
Also on show is smart parking system GoPark, soon to be available with a new space‑finding function. Portable hardware devices plugged into participating vehicles will help to identify vehicle locations and enable a powerful, probability-based algorithm to let members know the likelihood there will be a space free at their chosen destination. 
As headline sponsor of London Technology Week, the company is hosting the panel discussion and networking session “Changing the way the world moves” at 16:30 CET, on June 21, at the Vinyl Factory, in Soho. Mobility and technology experts from Transport for London, the geocoding system What3Words, technology focused merchant bank Lepe Partners and IDEO will be among the panellists. The session will be moderated by startup expert, connector and advisor Bindi Karia. Guests also will be able to talk to Mike Nakrani, head of Ford Smart Mobility Europe, and other Ford Smart Mobility project leads.
# # #

Zelf rijden
Wilt u als redacteur zelf een keer rijden met één van de nieuwe Ford modellen, neem dan contact op met de afdeling PR van Ford Nederland via prfordnl@ford.com. 

Uw lezers zijn uiteraard ook van harte welkom om een proefrit in te plannen bij één van de officiële Ford dealers. Het aanvragen van een proefrit kan via deze link: http://www.ford.nl/SBE/ProefritAanvragen/ProefritAanvragenPersonenautos 

Ford Motor Company
Ford Motor Company is wereldwijd toonaangevend op het gebied van auto's en mobiliteit. Het bedrijf is gevestigd in Dearborn, Mich., Verenigde Staten. Het bedrijf heeft 199.000 werknemers en 67 fabrieken wereldwijd. De kerntaken zijn het ontwerpen, fabriceren, op de markt brengen, financieren en onderhouden van een volledig assortiment personenauto's, pick-ups, SUV's en elektrisch aangedreven auto's van het merk Ford. Ook het luxemerk Lincoln maakt deel uit van Ford. Daarnaast houdt Ford zich via Ford Smart Mobility ook intensief bezig met nieuwe mogelijkheden. Met dit plan streeft Ford ernaar om toonaangevend te zijn op het gebied van connectiviteit, mobiliteit, autonome auto's, de klantervaring en data analytics. Meer informatie over Ford, zijn internationale producten of over de Ford Motor Credit Company, vindt u op www.corporate.ford.com.
Ford Europa fabriceert, verkoopt en onderhoudt auto's van het merk Ford in 50 afzonderlijke markten en heeft ongeveer 53.000 werknemers in dienst. Joint ventures en zelfstandige activiteiten meegeteld, werken er ongeveer 68.000 mensen voor het bedrijf. Ford Europa bestaat uit Ford Motor Credit Company, Ford Customer Service Division en 24 productiefaciliteiten (16 eigen of geïntegreerde joint venture-faciliteiten en 8 zelfstandige joint venture-faciliteiten). De eerste auto's van Ford werden in 1903 naar Europa verscheept, hetzelfde jaar waarin Ford Motor Company is opgericht. De productie in Europa begon in 1911.
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 HYPERLINK "https://www.instagram.com/fordnederland/"  


 HYPERLINK "https://www.linkedin.com/company/ford-nederland-bv"  


 HYPERLINK "https://www.youtube.com/user/Fordnederland"  

Ga naar www.fordmediacenter.nl voor persinformatie, aanvullend materiaal, hoge-resolutiefoto's en video´s
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