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How Ford and Lyft Are Teaming Up to Take Self-Driving Cars Mainstream
Amstelveen, 28-9-2017 – There is no doubt self-driving vehicles will have an impact on how people and goods will move more efficiently in the future. But the magnitude of that impact – and how quickly self-driving vehicles can benefit society – will largely depend on businesses, government and the public working together.   
Today, we’re announcing a significant step toward bringing self-driving vehicles to the masses thanks to a new partnership with Lyft that will help both companies progress toward a more affordable, dependable and accessible transportation future. 

As we at Ford continue making progress on developing self-driving technology – through our self-driving vehicle and Argo AI’s virtual driver system – we are simultaneously building out the infrastructure and systems necessary to make it easy for people to use our service. Think of it this way: Someday, when you open the Lyft app during a period of high demand, Ford and Lyft software will need to be capable of quickly dispatching a self-driving vehicle so that you can get to your destination as quickly and as safely as possible. 

And that’s where our work with Lyft begins.

Lyft has a network of customers, growing demand for rides and strong knowledge of transportation flow within cities. We have experience with autonomous vehicle technology development and large scale manufacturing. Both companies have fleet management and big data experience. With our combined capabilities, we believe we can effectively share information to help make the best decisions for the future. Among the questions we’ll be answering together:

· How do we create our technology platform so that it can easily connect with a partner’s platform (such as Lyft’s) to effectively dispatch a self-driving vehicle?

· Based on our shared data and information, which cities should we work with to deliver our self-driving vehicle service?

· What kind of infrastructure will be necessary to service and maintain a fleet of self-driving vehicles to ensure they are available whenever a consumer needs one?

Some view the opportunity with self-driving vehicles as a race to be first. But we are focusing our efforts on building a service based around actual people’s needs and wants. We are placing a high priority on safety and dependability so customers will trust the experience that our self-driving technology will one day enable. 

As we build our technology platform, we will deploy human-driven vehicles on Lyft’s network. This will allow us to test our platform interface to ensure compatibility with Lyft’s customer-facing platform – the one you currently see whenever you open the Lyft app. Our developer teams already are working together, programming our systems so they can communicate with one another. The goal is that customers using Lyft won’t notice any difference in their experience. 

We also will connect our self-driving test vehicles to Lyft’s network. We don’t, however, plan to put customers in them until we are certain our technology delivers a positive, reassuring experience where we can gain meaningful feedback. When ready, we’ll have self-driving cars operating alongside Lyft’s current community of drivers to help accommodate times of significant consumer demand to ensure that transportation remains timely and affordable.

We expect that our partnership with Lyft will accelerate our efforts to build a profitable and viable self-driving vehicle business. With Lyft’s network and respected brand experience, we expect our ability to scale self-driving vehicles will play a critical role in safely bringing this technology – and its many benefits – to mainstream consumers. 

# # #

Zelf rijden

Wilt u als redacteur zelf een keer rijden met één van de nieuwe Ford modellen, neem dan contact op met de afdeling PR van Ford Nederland via prfordnl@ford.com. 

Uw lezers zijn uiteraard ook van harte welkom om een proefrit in te plannen bij één van de officiële Ford dealers. Het aanvragen van een proefrit kan via deze link: http://www.ford.nl/SBE/ProefritAanvragen/ProefritAanvragenPersonenautos   

Ford Motor Company

Ford Motor Company is wereldwijd toonaangevend op het gebied van auto's en mobiliteit. Het bedrijf is gevestigd in Dearborn, Mich., Verenigde Staten. Het bedrijf heeft 202.000 werknemers en 62 fabrieken wereldwijd. De kerntaken zijn het ontwerpen, fabriceren, op de markt brengen, financieren en onderhouden van een volledig assortiment personenauto's, pick-ups, SUV's en elektrisch aangedreven auto's van het merk Ford. Ook het luxemerk Lincoln maakt deel uit van Ford. Daarnaast houdt Ford zich via Ford Smart Mobility ook intensief bezig met nieuwe mogelijkheden. Met dit plan streeft Ford ernaar om toonaangevend te zijn op het gebied van connectiviteit, mobiliteit, autonome auto's, de klantervaring en data analytics. Meer informatie over Ford, zijn internationale producten of over de Ford Motor Credit Company, vindt u op www.corporate.ford.com.

Ford Europa fabriceert, verkoopt en onderhoudt auto's van het merk Ford in 50 afzonderlijke markten en heeft ongeveer 52.000 werknemers in dienst. Joint ventures en zelfstandige activiteiten meegeteld, werken er ongeveer 66.000 mensen voor het bedrijf. Ford Europa bestaat uit Ford Motor Credit Company, Ford Customer Service Division en 24 productiefaciliteiten (16 eigen of geïntegreerde joint venture-faciliteiten en 8 zelfstandige joint venture-faciliteiten). De eerste auto's van Ford werden in 1903 naar Europa verscheept, hetzelfde jaar waarin Ford Motor Company is opgericht. De productie in Europa begon in 1911.
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